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Kent Winchester, who founded the Rock Ventures rock-climbing facility about 12 years ago, has been refocusing his business
from recreation to team-building. His logo needed to convey that new purpose.

"She's really good at asking questions and is really familiar with what we do now and where we want to go," Winchester said.

While Eagan's youth might scare some clients away, she earned plenty of respect from Melissa Geska, who commissioned
Eagan to design some of the products for Geska's new direct-sales business, The Dream Group.

"She is above and beyond the best designer I've come across, and her being so young — it's kind of surprising," Geska said.
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A designer at heart, Eagan is learning about how to run a business in good humor. For example, she admitted that she might be -
a little reluctant to hire employees even as her business grows. She would miss being involved in the design process. !..CI "VI A‘
aterRocheste

"It's hard for me to think of myself as only a designer or only a businesswoman, just because | think of myself as both," she
said.

"It would be hard to hire a designer and say, 'Hey, you handle the design,' because | would really miss it."
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